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Debriefing
Dear Danielle,
Thank you very much for your involvement in this conversation, in 
which we will jointly examine the mission of “Blijf Buitenspelen”. “Blijf 
Buitenspelen” aims to encourage people to discover the world in a new, 
playful way and to enrich everyday life with adventurous experiences.

In this debriefing we want to delve deeper into the core values   of “Blijf 
Buitenspelen” and how these values   are expressed in the brand identity 
and communication. We will also look at the implementation of these 
core values   in various media expressions and communication materials 
of “Blijf Buitenspelen”. In addition, we will discuss the effectiveness of 
the brand identity and message, including recognisability as an initia-
tive and the clarity of the target group.

Media expressions
Diverse - Initially aimed at companies active in the sports and physical 
exercise sector, as well as organizations within the social domain. In 
addition, we focus on non-profit organizations such as municipalities, 
welfare institutions and educational institutions, as well as on team 
building activities for different teams within these organizations.

Media-uitingen
-	 Logo
-	 Digital	business	card
-	 Style	guide
-	 Invoice
-	 Possible	website	design

Once again, thank you for joining this conversation. Let’s explore the 

Debriefing
Research

exciting world of “Blijf Buitenspelen” together and discover how this 
initiative focuses on adventure, spontaneity and fun. We hope for a 
pleasant cooperation during this assignment.

Yours sincerely,
Milou Martens, Linda Dekkers and Sanne van Os
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Studio stapelgoed
Services
Studio Stapelgoed offers tai-
lor-made session plans and facil-
itates meetings aimed at stimu-
lating creativity and innovation 
within organizations.

Price 
Unfortunately, the website does 
not list specific prices.

Target audience 
Studio Stapelgoed’s services are 
aimed at adults in professional 
work environments, including 
organizations of different sizes 
and sectors.

Quality and innovation 
Although Studio Stapelgoed pro-
vides high-quality services, the 
website could perhaps use more 
personality and clarity to distin-
guish itself from competitors.
  
Studio Stapelgoed uses Insta-
gram,	LinkedIn,	Pinterest	and	their	
own website to promote their 
services and reach their target 
group.

Customer satisfaction
A review of 5/5 stars: 
“With these 2 energetic women 
you will bring energy into your 
organization.	Professional	and	
creative sessions delivered with 
great enthusiasm. Recommend-
ed!”

Competitor research - Studio Stapelgoed
Research

http://
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Mireille Beumer
Services
Mireille Beumer offers team ses-
sions and training, with a focus 
on strengthening collaboration 
and having constructive conver-
sations.

Price 
Unfortunately, the website does 
not list specific prices.

Target audience 
Mireille Beumer’s services are 
aimed at adults in professional 
work environments, including 
organizations of different sizes 
and sectors.

Quality and innovation 
While her website gives a clear 
idea of   who she is, some of the 
photos can be potentially dis-
tracting.

Marketing strategies 
Mireille Beumer uses Instagram, 
LinkedIn and her own website to 
promote her services and reach 
her target group.

Customer satisfaction 
There are several positive reviews 
on her website that testify to the 
quality of her services.

Competitor research - Mireille Beumer
Research

https://mireillebeumer.nl/
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Sessie makers
Services
Session Makers offers team 
sessions, training, working days, 
e-training, advice and support to 
help organizations improve.

Price 
Unfortunately, the website does 
not list specific prices.

Target audience 
Session Makers’ services are 
aimed at adults in professional 
work environments, including 
organizations and municipalities.

Quality and innovation 
Their website radiates positivity 
and has a cheerful appearance.

Marketing strategies 
Session Makers uses Instagram, 
LinkedIn, Facebook and their own 
website to promote their services 
and reach their target group.

Customer satisfaction 
With 57 reviews with 5 stars and 
1 review with 4 stars, the Goo-
gle reviews testify to the high 

customer satisfaction at Session 
Makers.

Competitor research - Sessie makers
Research

https://sessiemakers.nl/
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Target audience
Research

Maya Jansen

A healthy body ensures a healthy mind.

Living situation and interests

Personality

On offl ine media behavior

Introduce
Maya has been working at the WeMove gym 
in ALmere as a sports teacher for about 6 
years now. Here she mainly gives group les-
sons in boxing, yoga, Zumba and spinning.
Previously, she worked for 5 years as a Physi-
cal Educati on teacher at a school in Houten. 
In 2018 she decided to move closer to her 
parents and moved to Almere with her partner 
Damain.

In her spare ti me she enjoys being acti ve. She 
oft en meets up with her friends, takes dance 
lessons and someti mes goes surfi ng with her 
partner at the weekend. At the same ti me, she 
also appreciates being alone someti mes and 
enjoys drawing. Her biggest dream is to one 
day backpack through Asia and Africa.

Dislikes and frustrations

Personal goals

• Taking good care of herself both physi-
cally and mentally

• Take good care of family and friends
• Taking ti me for the litt le things

• Disrespect
• People who give up quickly
• Egoism

Age: 34 years
Profession: Sport teacher
Relati onship: Taken
Place: Almere
Characteristi c: Energeti c
Characterizati on: Social

Smart

Helpful

Hard worker

Sport
Instagram
Facebook

Whatsapp
Volkskrant

Womens Health
Walking magazine

Phone games

House: Apartment
Income: €36.590 - €48.000
Politi cal preference: GroenLinks
Supermarket: Jumbo
Clothes: Sporty and comfortable
Hobbies: Dancing, sporti ng and drawing
Tv program: Nederland in Beweging

introvert

feelings

denken

judgements

extravert

intuiti on

feelings

Observe

Favorite brands
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Target audience
Research

Lado Kendis

Hard work ensures a good result

Living situation and interests

Personality

On offl ine media behavior

Introduce
Lado has been a project manager at the mu-
nicipality of Utrecht for about 25 years. This 
means that he is placed on all kinds of diff e-
rent projects to ensure that they run smoothly.
He lives with his partner Max and their two 
children in Utrecht and goes to school by bike 
every day.

He is a hard worker and tries to teach this to 
his children. He oft en reads the newspaper 
and tries to look at his phone less. He enjoys 
learning new things and is not afraid to ask 
questi ons.

Dislikes and frustrations

Personal goals

• Have a successful career
• To leave his children a beauti ful world

• Handling things irresponsibly
• Rudeness and disrespect

Age: 55 years
Profession: Projectmanager
Relati onship: Married
Place: Utrecht
Characteristi c: Researcher
Characterizati on: Practi cal

Curious

Social

Thinking

Facebook
NOS

Algemene Dagblad
LinkedIn

Email
Sudoku
Google

Duolingo

House: Terraced house
Income: €36.000 - €65.000
Politi cal preference: VVD
Supermarket: Albert Heijn
Clothes: Neatly dressed
Hobbies: Cycling, reading and ti me with family
Tv program: Slimste Mens

introvert

feelings

denken

judgements

extravert

intuiti on

feelings

Observe

Favorite brands
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Mindmaps - Movement
Research
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Mindmaps - Utilization
Research
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Mindmaps - Curiosity
Research
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Mindmaps - Interaction
Research
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Moodboards - Playfull
Research

SPEELS
RONDE VORMEN
Zorgen voor een vriendelijke uit-
straling

ORGANISCHE 
LIJNEN
Creëren beweging en geven een 
energiek gevoel

KLEUREN
Opvallende felle kleuren die de aan-
dacht trekken en waar je vrolijk van 
wordt.

Groen: staat voor natuur, gezond-
heid en zorg 
Oranje: valt op en straalt energie 
uit, warm gevoel
Blauw: betrouwbaarheid, zakelijkheid, 
professionaliteit, intelligent



14

Moodboards - Minimalistic
Research

MINIMA-
LISTISCH
ORGANISCHE
VORMEN
Hebben een zacht, rustig en kalme-
rend effect

DUNNE ORGANISCHE 
LIJNEN
Geven een natuurlijke, moderne en 
professionele uitstraling

KLEUREN
Gedempte kleuren die zorgen voor 
een rustige, serieuze en professione-
le uitstraling.

Blauw: betrouwbaarheid, zakelijk-
heid, professionaliteit, intelligent
Donker Grijs: is een tijdloze kleur 
met een elegante uitstraling
Beige: straalt veiligheid en be-
trouwbaarheid uit
Groen: staat voor natuur, gezondheid 
en zorg
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Moodboards - Combination
Research

COMBI-
NATIE
ORGANISCHE
VORMEN
Hebben een vriendelijk, rustig en 
kalmerend effect

ORGANISCHE 
LIJNEN
Geven een natuurlijke en vloeiende 
uitstraling

KLEUREN
Gedempte kleuren die zorgen voor 
een rustige en professionele uitstra-
ling gecombineerd met  fellere ac-
centkleuren die de aandacht trekken 
en een energieke uitstraling geven.

Groen: staat voor natuur, gezond-
heid en zorg 
Donker Grijs: is een tijdloze kleur 
met een elegante uitstraling
Oranje: valt op en straalt energie 
uit, warm gevoel
Blauw: betrouwbaarheid, zakelijkheid, 
professionaliteit, intelligent
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Sketches
Before we create logos in Illus-
trator, a good idea is essential. 
We first sketched logos to assess 
what works and what doesn’t. On 
the following pages we develop 
some of these ideas further in 
Illustrator.

Logo sketches
Devise
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Illustrator
We developed these logos in Illus-
trator. After consultation with the 
client, we adjusted the image and 
colors to the final result, which 
you see on the next page.

Digital logo sketches
Translate
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Logo
After some adjustments, this 
became the final logo: a tree with 
leaves and a swing. This logo 
radiates both sophistication and 
playfulness.

Final logo
Create
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Business card
The client asked for a digital 
business card. We first investi-
gated how we could best shape 
this. Our research showed that we 
could present a traditional busi-
ness card digitally on the website. 
In addition, it was possible to 
create a QR code with the contact 
details, which could be displayed 
next to the card.

Here you can see our process for 
the business card. The last two 
images show the final result.

Digital business card
Create

Wat wil jij aanzetten?

Veelzijdig facilitator

Asterstraat 14
2012 XL  Haarlem

Danielle Krijger

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Contact

Adres

Danielle Krijger
Veelzijdig facilitator

Adress

Contact

Asterstraat 14
2012 XL  Haarlem

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Danielle Krijger
Veelzijdig facilitator

Adress

Contact

Asterstraat 14
2012 XL  Haarlem

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Danielle Krijger
Veelzijdig facilitator

Adress

Contact

Asterstraat 14
2012 XL  Haarlem

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Danielle Krijger
Veelzijdig facilitator

Adress

Contact

Asterstraat 14
2012 XL  Haarlem

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Veelzijdig facilitator

Asterstraat 14
2012 XL  Haarlem

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Danielle Krijger

Adress

Contact

Veelzijdig facilitator

Asterstraat 14
2012 XL  Haarlem

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Danielle Krijger

Adress

Contact

Veelzijdig facilitator

Asterstraat 14
2012 XL  Haarlem

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Danielle Krijger

Adress

Contact

Veelzijdig facilitator

Asterstraat 14
2012 XL  Haarlem

+31 6 24 28 07 06
danielle@blijfbuitenspelen.nl

Danielle Krijger

Adress

Contact
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Style guide
Here is the style guide for “Blijf 
Buitenspelen”.. Here you will find 
the chosen colors, fonts and logo 
variants. We have also added 
mockups.

Style guide
Create

 01

STYLE GUIDE
BLIJF
BUITENSPELEN
Dit document is een verzameling van de producten die voor Blijf
Buitenspelen zijn gemaakt.

TABLE OF
CONTENTS

INTRODUCTIE 03

KLEUREN PALLET 04

LETTERTYPE 05

LOGO VARIATIES 07

MOCKUPS 07

 02

INTRODUCTIE
 "Blijf Buitenspelen" is een zelfstandige
onderneming die mensen aanmoedigt om de
wereld op een nieuwe, speelse manier te
ontdekken en het dagelijks leven te verrijken met
avontuurlijke ervaringen. 

03

De blauwe kleur staat voor vertrouwen,
intelligentie en stabiliteit

KLEUR PALLET

#273E51 #E7A462

Oranje is een vriendelijke kleur die staat
voor creativiteit.

04

LETTERTYPE LOGO EN VISITEKAARTJE

PAGE 07

AaBbCc123
Source Sans Variable

Een modern, strak lettertype die makkelijk
leesbaar is. Het icoon van het logo is speels
waardoor dit minimalistische lettertype het
logo goed in evenwicht houdt.

 05

LETTERTYPE BRIEFPAPIER

PAGE 07

AaBbCc123
Inter

Dit lettertype is een Google font, wat betekend dat
deze gratis te downloaden is via deze link:
https://fonts.google.com/specimen/Inter?query=inter. 
U kunt dit font dus ook toepassen voor het briefpapier.

 06

LOGO
VARIATIES

 07

MOCKUPS

 08

BEDANKT
We vonden het heel leuk om een huisstijl te ontwikkelen voor Blijf
Buitenspelen. We hopen dat u blij bent met het resultaat.

Linda Dekkers
Sanne van Os
Milou Martens

 09
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